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Tourism is an industry that has the potential to generate significant revenue for a country. As
a result, the growth of the tourism sector will aid in the advancement of the real sector. The
tourism industry is constantly evolving and growing, with new markets and segments
emerging all the time (Aziz, 2018; Bhuiyan et al., 2011). One such segment that has gained
significant attention in recent years is Muslim-friendly tourism industry (Cetin & Dincer,
2016; Mahliza et al., 2021). Data shows that the number of Muslim travellers is expected to
reach 140 million in 2023, and market growth is projected to reach 160 million in 2024, due
to the expansion of international travel. Thus, the 230 million arrivals projected before the
epidemic will only realize in 2028. Globally, Muslim travellers are projected to spend USD
225 billion by 2028 (McConor, 2022).

Muslim-friendly tourism has experienced significant growth in recent years, with a
variety of sectors emerging to cater to the needs and preferences of Muslim travellers. The
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food sector plays a crucial role, with restaurants, cafes, and food establishments serving Halal
food in high demand (Abdrakhmanova and Moghavvemi, 2022; Aziz, 2018). These
establishments adhere to Islamic dietary laws and offer a wide range of cuisines suitable for
Muslim consumers. Muslim-friendly accommodations have also emerged, providing
facilities such as prayer rooms, Qibla direction indicators, and separate areas for men and
women in swimming pools or spas (Aziz, 2018; Saffinee et al., 2022; Salleh & Nor, 2015).
Besides, tour operators and travel agencies have developed specialized Halal tourism
packages that include visits to mosques, Islamic heritage sites, accommodation, and Muslim-
friendly activities (Hussain, Jamaludin & Has-Yun Hashim, 2021), considering prayer times,
Halal food options, and other religious requirements (Kamarudin & Ismail, 2018). The
fashion and clothing industry has embraced Muslim-friendly tourism by offering modest
fashion options such as hijabs, abayas, and modest swimwear (Buckley, 2003; Ric & $alkova,
2021). Additionally, organizations and certification bodies play a vital role to ensure Halal
standards are met. Certifying Halal products which include food, cosmetics, and personal
care items, provides assurance to Muslim travellers (Henderson, 2016; Katuk et al., 2021). It
shows the significance of the Halal segment, and its benefits to the society and industries.

A Muslim Friendly Tour Guide will ensure to provide services and experiences that
caters to the specific needs, and requirements of Muslim travellers. This study highlights the
concept and characteristics of being a tour guide in Muslim-friendly tourism, identifying the
characteristics of a good tour guide, and providing practical recommendations for tour guides
to effectively cater to their needs, and ensure a positive, and inclusive travel experience.

Islam serves as the basis for laws, governance, and overall societal structure in many
Muslim countries (Aziz, 2018). Additionally, Islam encompasses additional tangible
requirements, including regular prayers, fasting during Ramadan, and adherence to dietary
guidelines. As a result, Muslim tourists often prioritize honouring their religious beliefs,
behaviours, and customs during their vacations. This can pose a challenge, where catering to
the diverse needs of Muslim travellers, while simultaneously meeting the expectations of
other tourists becomes crucial (Mahliza et al., 2021). Therefore, integrating Muslim-friendly
products and services into tourism destination planning, such as the provision of prayer rooms
at airports and public areas and customized meal plans becomes essential in ensuring an
inclusive and satisfactory experience for all visitors.

Tour Guides have been present for over 2,500 years, and with the advent of modern
mass tourism, they have gained significant importance within the travel industry (Cetinkaya
& Oter, 2016). In contemporary times, the absence of tour guides would make it exceedingly
challenging to manage organized tourism, as they fulfill crucial roles as tour managers, tour
leaders (accompanying the group during the journey), and tour guides (providing a warm
welcome to the group at the destination) (Cohen, 1985). Furthermore, tour guides not only
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serve as knowledgeable companions, but they also play a pivotal role in bridging cultural
gaps and enhancing the overall travel experience, making them indispensable for creating
unforgettable memories for tourists worldwide.

A proficient tour guide holds immense value for a tourism company, as they often
serve as the public face and representation of the business. Many international visitors
perceive tour guides as representatives of the region or country they are visiting. Early studies
on tour guides primarily focused on examining their roles. Cohen (1985) proposed that the
modern tour guide's origins can be traced back to two primary lines: the “pathfinder”” and the
“mentor”. These two distinct roles intertwine to form the backbone of a proficient guide, who
not only navigates travellers through unfamiliar landscape, but also imparts wisdom,
historical context, and cultural insights, fostering a deeper connection between visitors, and
the destinations they explore. As such, the multifaceted nature of a tour guide’s
responsibilities highlights their significant contribution in shaping tourists’ perceptions and
experiences, and, the success of the tourism company they represent.

There are five characteristics of tour guides in MFTG. First is the cultural sensitivity
(Cetinkaya & Oter, 2017; Lin, Lin & Chen, 2017). Tour guides in Muslim-friendly tourism
should have a deep understanding and appreciation of Islamic culture, traditions, and
religious practices. They should be sensitive to the diverse needs and preferences of Muslim
travellers and demonstrate respect for their beliefs and customs. Second is the knowledge of
Islamic practices. Tour guides should possess comprehensive knowledge about Islamic
practices, such as prayer times, Halal dietary requirements, and appropriate dress codes. This
understanding allows them to effectively guide Muslim travellers and provide accurate
information regarding religious obligations and considerations. Third is language skills (Lin
Lin & Chen, 2017). Proficiency in languages commonly spoken by Muslim travellers can
enhance communication and rapport between tour guides and Muslim tourists. This enables
better engagement and facilitates a smoother travel experience. The level of proficiency of
tour guides in English should be taken into consideration because it is the language that is
used to give information about the historical interest to visitors from other countries
(Chanwanakul, 2021). Fourthly, familiarity with Halal Services. Tour guides should be well-
informed about Halal-certified/Muslim Friendly restaurants, hotels, and other facilities that
cater to the dietary needs of Muslim travellers. They should be able to recommend suitable
options to ensure that the preferences of Muslim tourists are accommodated throughout their
journey. Lastly, excellent communications, and interpersonal skills (Lovrentej, 2015). A
tourist guide is the individual who engages in direct communication with both tourists and
the local population. Their task is to introduce nearby sites so that the group would be able
to relate to and understand them (Lovrentej, 2015). Effective communication and
interpersonal skills are essential for tour guides in any setting, including Muslim-friendly
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tourism. They should be able to establish rapport with travellers, actively listen to their needs,
and provide clear and accurate information while being sensitive to cultural nuances.

In summary, being a tour guide in Muslim-friendly tourism requires knowledge and
experience related to cultural sensitivity, comprehensive knowledge of Islamic practices,
language skills, familiarity with Halal services, and excellent communication and
interpersonal skills. By embodying these characteristics, tour guides may refer it as
recommendations also can provide a positive and inclusive travel experience for Muslim
travellers, contributing to the growth of Muslim-friendly tourism.

Tour guides can excel in catering to the unique needs and preferences of Muslim
travellers through recognizing the significance of cultural sensitivity, deep understanding of
Islamic culture and practices, effective communication skills, and a commitment to providing
a positive and inclusive travel experience. The findings of this study offer practical
recommendations for tour guides to enhance their services, ensuring that they create an
environment where Muslim tourists feel respected, welcomed, and valued. By embodying
these characteristics and implementing the provided recommendations, tour guides can
contribute significantly to the growth and success of Muslim-friendly tourism, fostering
meaningful connections between travellers and the destinations they visit.
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References

Abdrakhmanova, S. & Moghavvemi, S. (2022). Muslim friendly services in Muslim and non-Muslim
destinations: Benchmarking. International Journal of Tourism, Culture & Spirituality, 5(2), 73-87.

Amer Nordin, N. S. & Abd Rahman, F. (2018). A critical review of the Muslim-friendly hospitality services
standard (MS 2610: 2015) in Malaysia. In N. Muhammad Hashim, N. Md Shariff, S. Mahamood et al.
(Eds.), Proceedings of the 3rd International Halal Conference (INHAC 2016), Singapore (pp. 211-222).
Springer. https://doi.org/10.1007/978-981-10-7257-4_20

Aziz, A. H. B. A. (2018). Muslim friendly tourism: Concept, practices, and challenges in Malaysia.
International Journal of Academic Research in Business and Social Sciences, 8(11), 355-363.

Bhuiyan, M. A. H., Siwar, C., Ismail, S. M., et al. (2011). Potentials of Islamic tourism: A case study of Malaysia
on East Coast Economic Region. Australian Journal of Basic and Applied Sciences, 5(6), 1333—1340.

Buckley, R. (2003). Adventure tourism and the clothing, fashion, and entertainment industries. Journal of
Ecotourism, 2(2), 126—134.

Cetin, G. & Dincer, M. Z. (2016). Muslim friendly tourism (MFT): A discussion. Journal of Tourismology, 2(1).

Cetinkaya, M. Y. & Oter, Z. (2016). Role of tour guides on tourist satisfaction level in guided tours and impact
on re-visiting intention: A research in Istanbul. European Journal of Tourism, Hospitality and

Recreation, 7(1), 40-54. https://doi.org/10.1515/ejthr-2016-0005



https://doi.org/10.1007/978-981-10-7257-4_20
https://doi.org/10.1515/ejthr-2016-0005

Journal of Halal Industry & Services, 6(1), a0000366. 50f 5

Chanwanakul, S. (2021). English Language Proficiency of Tour Guides at a Historical Attraction. Turkish
Journal of Computer and Mathematics Education, 12(13), 1905-1910.

Cohen, E. (1985). The tourist guide: The origins, structure and dynamics of a role. Annals of Tourism Research,
12,5-29.

Henderson, J. C. (2016). Halal food, certification, and halal tourism: Insights from Malaysia and
Singapore. Tourism Management Perspectives, 19, 160—-164.

Hussain, A., Jamaludin, M. A. & Has-Yun Hashim, K. S. (2021). Study on Muslim-friendly hotel in Malaysia:
A conceptual framework. Journal of Halal Industry and Services, 4(1), 1-19.

Kamarudin, L. M. & Ismail, H. N. (2018). The role of tour agencies in developing Muslim-friendly tourism
packages and its implication to Malaysia. Journal of Fundamental and Applied Sciences, 10(3S), 866—
876.

Katuk, N., Ku-Mahamud, K. R. & Kayat, K., ef al. (2021). Halal certification for tourism marketing: The
attributes and attitudes of food operators in Indonesia. Journal of Islamic Marketing, 12(5), 1043—-1062.

Lin, Y. C., Lin, M. L. & Chen, Y. C. (2017). How tour guides’ professional competencies influence on service
quality of tour guiding and tourist satisfaction: An exploratory research. International Journal of Human
Resource Studies, 7(1), 1-19.

Lovrentjev, S. (2015). Education of tourist guides: Case of Croatia. Procedia Economics and Finance, 23, 555—
562.

Mabhliza, F., Nugroho, L., Putra, Y. M., et al. (2021). Discourses of Muslim-friendly tourism (Indonesia
empirical cases). Journal of Islamic Economics & Social Science, 2(1), 53-59.
http://dx.doi.org/10.22441/jiess.2021.v2i1.006

McConor E. (2022, August). GMTI 2022 reports Muslim travel market growth projection/Global Muslim Travel

Index 2022. https://www.crescentrating.com/magazine/all/4083/gmti-2022-reports-muslim-travel-

market-growth-projection-global-muslim-travel-index-2022.html

Ric, T. & salkova, D. (2021). Shopping tourism with a focus on the clothing industry in relation to globalization.
SHS Web of Conferences, France (pp- 06030). EDP Sciences.
https://doi.org/10.1051/shsconf/20219206030

Saffinee, S. S., Jamaludin, M. A., Has-Yun Hashim, K. S., et al. (2022). Muslim-friendly sustainable geo-

tourism (MFS-GT): A qualitative study using the grounded theory. Revelation and Science, 12(1), 23—
34.

Salleh, N. Z. M., & Nor, R. M. (2015). Exploring challenges in providing Muslim friendly tourism services in
Akita Prefecture. Journal of the Institute for Asian Studies and Regional Collaboration Akita
International University, 1, 63—85.

Copyright © 2023 by Jamaludin, M. A. et al. and HH Publisher. This work is licensed under the Creative

Commons Attribution-NonCommercial 4.0 International Lisence (CC-BY-NC4.0)



http://dx.doi.org/10.22441/jiess.2021.v2i1.006
https://www.crescentrating.com/magazine/all/4083/gmti-2022-reports-muslim-travel-market-growth-projection-global-muslim-travel-index-2022.html
https://www.crescentrating.com/magazine/all/4083/gmti-2022-reports-muslim-travel-market-growth-projection-global-muslim-travel-index-2022.html
https://doi.org/10.1051/shsconf/20219206030

